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EXECUTIVE SUMMARY

Background

Election for Bihar Legislative Assembly duie in the YeaR020and is expected to be haid
the closing months of thé&/ear. Even asthe groundlevel assessments are being done and
polling dates ardoeing decided by theElection Commission of Indié¢ECI), Office of the
Chief Electoral Officer, Bihar, hasken a proactive step to get a baseline survey conducted
for the citizensof the State t@womplement their preparatiof@r ensuingassembly election.

In this backdrop, this study has been conducted mviitiple objectivessuch asassessing the
voters' awareness about enrolmerdcedure, eligibility and EPICgentifying key factors
responsible for their participation iections,understanding theexpectationsand attitude
regardingassemblyelectionespecially in COVID19 period assessing exposuoé voters to

the SVEEP interventions, analyzing the challenges faceddisabled votersduring
registration and voting, and assessing the use of inducetoeaitect voting in elections

The survey covered 48 Assembly Constituencies (ACs) spread &&asstricts ofBihar.
From each AC, four polling booths, two with high voter turnout and two with low turnout,
were targeted for data collectiorin the final sample5863 respondentsom 190 polling
stations were surveyed during this reseattilly. Around 71% resporehts belong to rural

settings. Remaining are from urban and rurban areas.
SocicEconomicDemographicProfile
The demographic profile of respondents of this sureggals these significaitformation

Majority of the respondents are illiteratel@ve pasedprimaryschool

=

Large group of theespondenténformed that theyare engaged as laborertivator
and are active in agriculture and alliedliaties.

Nearly 90%of the respondents are married.

50.69% of the respondents beldo@BC category.

Majority of the respondents do not read Newspapers or Magazines.

= =| =4

Majority of the respondents do not listen to the Ra@mther, they watch Television.



TV and newspapers athe most preferred media vehicles to receive eleeteated
information. Some respondents usebile phones as well.

3.16% of the respondents came back to their homes due to C/fandemic.

Those respondents who came back have their names in electoral roll. Nearly all of
them are enrolled in Bihar and willing tote in the upcoming assembly elections
Majority of the respondents who are not displaced due to C&ldiare willing to

vote in the upcoming assembly elections

A sizeable noof the respondentsuggest availability ofanitizers, masks, soap and
water,thermal screeningnd markings on the ground to maintain social distancing at

the polling booth otheday of voting.

Voter Registration

1
1

98.46 of respondentgossess their voter ID card

Approximately 19%ofther e spondent s who donét have vot
the process of getting this card and the same number of respondents have specified
that they have lost their card.

94% ofthr espondents are aware of AVoterds Li
98. 73% respondertnbscunamathagvenroll ed/ 1 nc
The assessment of reasons behind-emmollment discovers that 31.204%f the
respondents doot know about the process of enroliment

Assessment of awareness of enrollment requirement reveals tha%6Spondents

were informed about the enroll ment status
97.1% respondents have confirmed that their name and other details have been
correctly enrolled

When enquired if any adult membier their family was not registeredabout 96%
respondents have confirmed that all eligible members have been correctly enrolled in
the voterdés | ist.

Around 4% respondents informed that they have such adult members in the family

who are notegistered The major reasons cited were lack of interest, lafckalid

documents and cumbersome process of getting neagisseredn the electoral roll.
Assessment of participantds knowl edge abc
t hat about 80% respondents contletcted t he

98% of respondents are aware of the EPIC/Election card.



1 The assessment of the availability and custody of the EPIC with participants
highlights thatabout 96% respondents have confirmed that they haveBElegtion
cardsafe with them

1 This study has also assessdxbut the issuindate of the EPI®f participants About
39% respondentsonfirmed having receivedheir voter cardbefore last assembly
elections

1 When enquired about the length of possession of the vetard| about 21%
respondents confirmed that they got their EPIC (Election card) within six months.

1 About 61% respondents have confirmed that they got their EPIC (Election card)
easily without any mjor problem

1 About 53% respondents have confirmed that the procdduget EPIC cards long,
while 25% of respondents have specified that the cardefficials are unfriendly

1 Assessment of substitutes of the EPIC (Election CaaljernativelDs revealsthat
about 44% respondents have given O6no resp
slipd as .an alternative

T Assessment of the partici p aantedfor assistingr e ne s ¢
in enrolment reveals that about 86% respondents know that Govt. /Election office has
appointed local persons to helpenrolment.

1 About 91.56% respondents have clearly confirmed that they know that Gowvt
/Election office has appoille 6 Bo ot h Lte kelp for edrblrhentc e r 6

T About 99% respondents have specified that

Knowledge, Attitude, Behaviour, Belief, and Practice§KABBP)of Voters

91.86%f the respondentonfirmed havingzotedduring last Assembl§lection.
92%of the respondentstedduring the lasParliamentary Election.
Absence from the area of residence on polling day was the most common reason
(35%) for not voting in the last General Electi®®19.This correspondt high out
migration of people fojobs andseasonal employment

9 Electors voted in previous electionsr fearied reasonsFor 81% respondents,
awareness abotibeir voting rights was the main reason. Other mentionable reasons
include good candidate (31%), recei ving
with a particular candidate or party (11%) andldimg environment fofree and fair
electionscreated byeCI (31%).
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1 Majority of the survey respondents (93.37%) said that their overall experience was
satisfactoryon the day of voting. About 2.76% people said that they had to face some
inconvenience while voting.

T Candi dateds honesty and experience stands
candidate as more than 54% respondents have reported these factors.

1 1849% respondents have reported that one or more eligible voter in their family have
not voted in the last elections.

1 Multiple reasons were cited for not voting in previous electidisre than 54%
respondentsaidthat the votersn their family were ot in the area on polling day.
Further, about 10% respondents reported not haVioter-ID card while 23%
reported that their names were not listed on the electoral roll

1 The majorfactorsresulting in high voteturnouton polling day are good candidate
(58%) and political wave in favour of a particular party or candidate (30%)- Anti
incumbencywas a marginal issue for most voters.

1 Majority of the survey respondents (78.48%) said that their overall experience was
good on the day of voting.

1 When asked about security arrangememts deployment of police foraturing the
elections, more than 80% respondents reported that the arrangements were adequate.

1 About 78.94% respondentgere satisfied withthe behavior oftte polling staff at the
boothonthe day of election.

1 About 78.41% respondents have confirmed that they did not face any problesn at th
polling booth during election.

1 When asked about difficulties faced on the day of voting, 72% respondents said that
they experienced long queuesta polling booths while 26.51% people indicated the
lack of arrangements for drinking water, toilets and ramp for differently abled voters.

15.4°®6 respondents also pointed the absence of separate queue for senior citizens

Voter Awareness andAttitudes

To understandhe level of knowledge and awareness among the voters about the electoral
process, questions related to minimageto become a votegualifying date for registration,
Nati onal Votersdé Day, NOTA o pdtci were,askedBl.rTaa | | e

findings of the survey revealed that:

Vil



1 87.02% of the respondents are aware of the minimum age of registration to be a voter.
However,60.69% of the respondents do not know the qualifying datedooming
eligible person for registrativas avoter.

90. 09% of the respondents do not know whe
44.53% of the respondents are aware of NOSimilarly, 51.92% of the respondents
are aware of the VVPAT.

1 52.98% of the respondents are not aware ofpitesece of Braille provision on
EVMs.

T Respondent s have a positive opinion for
AEl ecti ons are conducted freely and f ai
compul soryo, and AEVMs provide accurate r

1 58.25% of therespondents are unaware thie priority access of the elderly and
electors with disabilities during voting

1 69.50% of the respondents are unaware of the availability of special volunteers to
assist the elderly and electors with disabilities during voting.

1 66.38% of the respondents are unaware of the Assured Minimum Facilities for voters
at the polling stations

1 92.68% of the respondents aret awareof the Postal Ballot fality for voters aged
above 80 yearsAlso, 86.68% of the respondents are unawairéghe Postal Ballot

facility for voters who are in the essential services.

Exposure to SVEEPInterventions

Since 2009E C | has taken sever al initiatives to i
Voters' Education and Electoral Participation program, better knowBVEBEP is the
flagship program of the Election Commissiohindia for voter educationjoter awareness

andv ot er sd par ti cThefiadingsmirthe surveyeelvealedithato n s

67.20% of the respondents could recall\ib&ng campaigs run by theECI.

50.84% of the respondents recelvmformation about the elections through TV
advertisements.

54.03% of the respondertdsuld recallh e message fAVoting i s my
Majority of the respondents couitt recall the informatiosuch asfi Vot er hel pl i
1950 or Vot eyr &dred piddWleGIAp pApp rel atedo.
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T Majority of the respondent recal/l t he
to be Left Behind/Koi Matdata NalCo ot ey 0O .
Mahinder Singh Dhoris the most populaicon with recall by33.26%respondents.
95.41% of the respondents have not usedwhbsites ofElection Commissioof
India orChief Electoral OfficerBihar. Also, 99.68% of the respondernesported that
theyhave not used Voter Helpline Nd950 or the Voter Helpline App.

Participation of Personswith Disability (PwD) in Elections

ECI has taken several initiatives to increase the participation of PwD in the elections. These
initiatives includeproducing and circulating speciplblicity material aimed at increasing

thar participationin the electionseasy registration and votinigitiatives and creating
special mobile application. Eighty five such people were surveyhd. findingsare as

follows:

1 76.47% of the PwD respondents have not received apljcipy or voter elutainment
materialaimed at theismoothparticipationin the elections.
63.53% of the PwD respondents have intechetigh the Booth Level Officers.
Majority of the PwDrespondents haveot faceddifficulty during registrationprocess
96.47% of theseespondents are unaware abmyecial mobile application (PwD
App).

1 PwD respondentseportedack of facilitiessuch agdrinking water, toilet, and ramp at
polling booths. They also reported about pinesence of long queuetae boothsno
separate queue for senior citizens, difficulty in getting voter slip, and unavailability of

awheelchair at the polling booth.

Inducementsduring Elections

A free and fair election igmperative to vibrant democracinducemenrg influencevoting
patternandaffectthe electionresults therebgompromising witkransparency anfhirnessof

theentireelectoralprocessSection on inducements reveals the following information:

1 96% of the respondentdeny receiving any inducements the previais elections.
They also deny use of money and muscle power by parties or candidates.
1 10.57% respondents admitted to attending political rallies. In 90% of such cases, the

expenses are borne by the party or candidate.
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1 4% of the people who were approacheathvinducements informed that allurements

can be in form of cash, food packets, fuel couplesor and other promises.
Conclusion

The result shows that there exists a large scope to increase awareness among people about the
electoral processncrease voter participation, make the registration process more efficient,
increase the exposure to SVEEP interventions, and increase the participation of PwDs.
Strategic interventions and adequate planning by the Election Commission of India will
improvethe overall election process and turn voters more informed and concerned about the

election process. This will lead to establishing good governance and democracy.
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CHAPTER-1
INTRODUCTION

1.1.Background of the Study

It is more than seven decades when India gained independence from the British rule and
chose Democracy as a way of public governance. In modern as well as traditional societies of
the world, Democracy is considered to be the finest form of governancesbdtantails

peopl ebs participation in the |l egislation p
and helps in resolving differences and conflicts in amicable manner. In India, the three pillars

of democracy- Executive, Legislature and Judiciarserve these ends and are helpful in
providing checks and balances for various interest groups, institutions and the people in

power.

The founding policy makers of the nation were keen on establishing a representative
democracy wherein a bicameral pamientary system consisting of Lower House (Lok
Sabha) and Upper House (Rajya Sabha), would epitomize the aspirations of common people
and be responsible for enactment of | egislat
Il awd 1 n t h eexistiogparltamentary system intndia, people vote to directly elect
their representatives for the Lower House while members of the Upper House are elected
through an electoral college consisting of members from the State Assemblies. These
members are etéed by the people during the State Assembly elections. Implementation of
universal adult suffrage has ensured that people participate in representative democracy
irrespective of differences in caste, colour, creed, region, religion, language, statasdage
income. Representative democracy has worked well in the Indian scenario, primarily due to
growing social awareness, richness of the Indian Constitution and integrity and independence
of the institutions set up to realize the ethos of the Constituore such institution
established under the provisions of Indian Constitution is the Election Commission of India
(ECI) which is autonomous in nature and is entrusted with the responsibility of conducting

free and fair elections in the country.

The Ekction Commission of Indias a constitutional body responsible for administering

elections in India in accordance with the provisions and powers provided by the Constitution.



The ECI provides the basic layout for conductiorgeheral and state assembly alats in
different parts of the country and is responsible for enforcement of the model code of
conductduring polls. The Commission has taken many steps to emsizecegbarticipation

of the voters in the electoral processes. Some of the notable iediatielude preparation

and regulaupdatingof electoral rolls, creation of more polling booths, upscaling of security
and administrative arrangements at voting locations, use of Electronic Voting Machines
(EVMSs), distribution of Electors Photo Identity Cad (EPIC) to the eligible voters and
conduction of large scale awareness campaigns for people through various media vehicles.
These initiatives have yielded positive results. Elections in India are now carried out in more
conducive environment and there dretter arrangements at the polling stations. Special care
is taken for voters who are elderly, women and with disabilities. The process largely remains
peaceful and ovehe years there is sharpdeclinein the incidents of booth rigging, bogus
voting, and factional violence. Use of EVMs ensurgsicker counting of votes and

dissemination of election results.

While the voting environment has improved considerably in recent years, the voter turnout at
polling stations has not been equally encouraging. & matter of concern for thHe&lection
Commissionof India because active participation of voters in electoral processes is essential

for a strong and sustained democracy in the couftrg. challenge for ECI is even deeper

this time given the widspread cases of COVID9 disease in the countryhe Commission

has been taking proactive steps so that the elections are more participatory and conducted
without fear and favorn order to edoate the voters and motivate them for voting, the ECI

runs Systematic Voters6 Education and EIl ect c
of votersd composi t i &Knowladge] Attitude; and Rrdactices §KiAR)s a n C
is also an integralgrt of election management. In KAP surveys, voters are randomly selected

from some sampled assembly constituencies. Through these survegenthassiongets to

understand the attitude of voters towards the entire gamut of elections and the reasdns for no

participating in electoral process.

For better understanding dhe types of positive behavioral inputs required to enhance
interest in the electoral process among votensgll-structured research study required

The presenbaselineKABBP survey ha been conducted thelpthe Election Departmerutf

the statdoformulate future strategies, programs and interventions for educating voters on all
the aspects of democratic and electoral process and hence, ensure higher voter participation in

forthcomingassemblyelections in BiharThis study also focuses on associated aspects such



as inducement of voters during election process, electoral registration andretdied

i ssues with disabled electors and pdianpl eds
during COVID-19 pandemiclt is expected that th&ndings of this study shall provide
valuable insights that can help in meeting the desired objectives.

1.2.Research Objectives
Specificobjectives of this studycan be stated as under:

1. Toassessvotés awar eness about enrol ment proce

2. To identify key factors responsible for the participation of voters in the elections.

3. To understand the awareness and attitude of the voters regarding Assembly
Election.

4. To identify the exposerof SVEEP interventions to the voters.

5. To analyze the challenges faced pgrsons with disabilities (PwDduring
registration and voting

6. To assess use of inducements on the voters during elections.

1.3.Research Design

The major objective of the ur r ent study i s to assess the
knowledge, attitude involving belief and perception related to participation in the election
process. In light of this, the research team has formulated a comprehensive master plan to
ensurethat requisite data in accordance with the problem at hand is collected accurately and
economically to integrate the different components of the study in a coherent and logical

way.

Research design is a comprehensive plan for selecting respondentghregear and data
collection procedures in an empirical research project. It is aimed at answering specific
research questions or testing specific hypotheses, and contains details on the processes
entailing research methodology, geographical outreachplsgmools and techniques and

data collection process.
1.3.1. Geographical Coverage

For the purpose of public administration, Bihar has been divided into 9 divisions, 38 districts,
101 subdivisions and 534 circles or community development blocks. Irs tefrrpolitical
units, the state is sudtivided into 40 Parliamentary Constituencies (PCs) and 243 Assembly

Constituencies (ACs). The present research study hasysar and collected data from 48



Assembly Constituencigd.9.75%) spread acrossbalistrictsin all the 9 divisions of Bihar.
Selection of ACs has been done in consultation with the Election DepartBibat.
Maximum eight constituencies have been selected from PawiaTirhutDivisions each Six

ACs have been taken froMunger and Magadh Divisns each. FronRPurnia Division five
constituencies were selecte@romKosi Division, three assembly constituencies were
selected. From Saran, Bhagalpur and Darbhanga divisions, four constituencies each were
chosenWhile selecting theAssembly Constituesies proper representation has been given
to the reserved and unreserved constituencies. Out8oAWs, fourteen are reserved
constituencies and the remaining are unresergatbria Assembly Constituency in Banka
District is the lone &heduledTribe (ST) constituency selected for data collection. The
remaining reserved ACs arel®duledCaste (SC)constituencies. Due representation has
been given to the constituencies situated amder districts. Accordingly, 1d@istricts 1
Bhojpur, Kaimur, Rohtas,Saran,Siwan, West Champarafast Champaranyladhubani,
Araria, Kishanganj, Purni®hagalpur,Banka, JamuiNawada, Gaya and Aurangabaayve

been shortlisted for the purpose. A table containing the list of Divisions, Districts and
Assembly Constituencies seted for ths Baseline Survey2020 has been provided

hereunder. A map representing the surveyed districts of Bihar is also shown below.

Table 1.1:List of ACs Selected for Baseline Survey 2020

SI. No.| Name of Division Name of District AC No. AC Name
1 TIRHUT WEST CHAMPARAN 2 RAMNAGAR (SC)
2 8 BETTIAH
3 EAST CHAMPARAN 13 HARSIDHI (SC)

4 19 MOTIHARI

5 MUZAFFARPUR 92 SAKRA (SC)

6 94 MUZAFFARPUR
7 VAISHALI 125 VAISHALI

8 130 PATEPUR (SC)
9 SARAN SARAN 116 TARAIYA

10 118 CHAPRA

11 SIWAN 105 SIWAN

12 107 DARAULI

13 DARBHANGA MADHUBANI 34 BABUBARHI
14 36 MADHUBANI




SI. No.| Name of Division Name of District AC No. AC Name
15 DARBHANGA 82 DARBHANGA RURAL
16 85 BAHADURPUR
17 KOSI SAHARSA 74 SONBARSHA
18 75 SAHARSA
19 MADHEPURA 72 SINGHESHWAR (SC)
20 PURNIA ARARIA 48 FORBESGANJ
21 49 ARARIA
22 KISHANGANJ 55 KOCHADHAMAN
23 PURNIA 59 BANMANKHI (SC)
24 62 PURNIA
25 PATNA KAIMUR 204 MOHANIA (SC)
26 205 BHABUA
27 ROHTAS 208 SASARAM
28 212 DEHRI
29 BHOJPUR 194 ARRAH
30 195 AGIAON
31 PATNA 184 PATNA SAHIB
32 188 | PHULWARI (SC)
33 BHAGALPUR BANKA 161 BANKA
34 162 KATORIA (ST)

35 BHAGALPUR 154 PIRPAINTI (SC)
36 156 BHAGALPUR
37 MUNGER BEGUSARAI 142 BACHHWARA
38 146 BEGUSARAI

39 KHAGARIA 148 ALAULI (SC)
40 149 KHAGARIA

41 JAMUI 241 JAMUI

42 243 CHAKAI

43 MAGADH AURANGABAD 222 KUTUMBA (SC)
44 223 AURANGABAD
45 GAYA 227 IMAMGANJ (SC)
46 230 GAYA TOWN
a7 NAWADA 235 RAJAULI (SC)
48 237 NAWADA




Districts Covered for BaselineSurvey (in Green Color)

Paschim Champaran
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Figure 1.1: Geographical Coverage of Sample Survey in Bihar

1.3.2. Research Methodology

Methodology provides the philosophical and operational groundwottkéoprocess adopted

to carry out any research. Essentially, the procedure by which researchers go on to
conceptualize, describe and explain their work and predict phenomena is called research
methodology. For this study, a quantitative research methoddileyyjuestionnaire based
survey was designed to measure voteros per
Questionnaire based survey has been found to be efficient in collecting information from a

large number of respondents where a wide range ofmafton needs to be collected.



1.3.2.1. Secondary Data Collection

The faculty team of CIMP held discussions with the officisiighe Election Department
regarding selection of districts, Assembly Constituencies and polling $aatth high and

low voterturnout. The objective was to get a representative sample for this survey. Based on
these detailed discussions, the team collected the secondary data pertaining to the voter
turnout during thelast general election (assembyse and boottwise) for samphg
purposes. The team also collected the caomaenbers of District Collectecum-District

Election Officer and Deputy Election Officer mdlevant districts. Fothe ease of finding the
location of boothsand theBooth Level Officer BLO), much needednformation was
collectad from the website of the Chief Electoral Officer, Bih&uch information were
shared with the field investigators which immensely helped them in locating booths,

contacting the BLOs and conductitigs data collection work.
1.3.2.2 Primary Data Collection for Quantitative Survey

Primary data collection through a welésigned questionnaire forms the core of this research
study.All pertinent data have been captured using a loppsstionnairéemplate approveby

the Election Commission of IndidHowever, for this survey, thieasic template wasuitably
modified anddeveloped for data collection purpos¢ence,questionselated to inducement

and COVID19 were added to the original forntadr the sake of convenience tife
enumerators and the general public, the questionnaire was translated into Hindi, without any
tampering with the instructions, section heads and the data entry codes. It covers various
aspects of KAP survey such as profile of the respondents, votstraéigh and participation,

their awareness and attitude, and exposure to SVEEP interventions. A special section
captures pertinent information reddt to persons with disabilities, COWI® and
inducement of electorsThe questionnaire includes singlespense and multiple response
guestions. Most of the questions are clesded and have been assigned a code to capture the
responses of the person being interviewed. The target group for this KAP survey was eligible
voters (respondents above the age ofy@8rs) in a household who are registered and are
available for the interview. Selection of the household attached to a sampled booth was done

randomly. In a family, the respondent was selected through a Kish grid provided in the



guestionnaire. This furtheadded to the randomness in the selection of respondent for this

survey. A copy of the questionnaire has been attached with this report as Anrlexure

1.3.2.3.Quantitative Survey

In addition to the quantitative survey through a structured questionti@éreesearch team

also collected qualitative information on various aspects such as reasons for low and high
turnout of voters in the recentlyeld general election, ameniti@vailable at the polling
booth, role of the Booth Level OfficéBLO), | ocati on of the boot h,
electoral process, et®uring data collectionfield enumerators interacted with various
electors general public, Booth Level Officers and other functionaries and marked down their

observations.
1.3.3.Sample Size

During this research study, all the 243g%emblyConstituencies from all 38 districts of Bihar
were considered for sample selection. From daitauniverse, 50 Assembly Constituencies
were selected for data collection in consultation with Election Department of the State.
However, owing to various grousdvel challenges in form ohcessant raindlooding of
areasCovid-19 pandemic, lockdown in various districts and finally the stadie lockdown
markedly hampered thetamsity of datacollection work and the field investigators could

collect data from18 assembly constituencies only.

In order to ensure a proper representation of the electors spread across the length and breadth
of the State, all the ninedministrative divisions of Biar were representedhrough the 48
Assembly Constituencies spread in the 25 sampled distMetgr criteria for selection of

these constituencies was their spread across the state, their categorization as reserved or
unreserved constituencieheir loation in difficult terrain (hill, forest, etc.), constituencies
affected by naxal activities and constituencies locatdabmder districts. The research team
obtained the names of ten highest and ten lowest polling stations of each of these ACs from
the Election Departmen®ffice. This list has been prepared on the basis of voter turnout ratio

in theLok SabhaGeneral Election2019.From this list, names dfvo high polling andtwo

low polling booths were selected and provided to the investigators for data collétginee,

from each sampled constituency, four polling stations were takem.research team also
ensured that urban and rural booths get proportionately represented irethé sample.

This was done to develop an insight about the factors, practices, beliefs, etc. that lead to high

8



and low voting. One of the basic outcomes of thfermation shall be to use these findings

to enhance the overall voting percentage in varamsembly constituencies.

The data collection team surveyed respondents from 190 polling booths in 48 ACs. A total of
5863 respondents were interviewed during this surdyile collecting data at a particular
booth, the field investigators were instruttt®d select respondenfsom a representative
sample. Proper mix of gender, age, community, etc. was taken into consideration. This was
done to avoid any biases in the data and the resulting inferentiss oAdidricts, assembly

constituenciegpolling bootls selected fodata collection is given hereunder.

Table 1.2:List of Polling Stations and No.of Respondents

Assembly
S. District Constituency Polling Station Selected No. of
No. (No. and (No. and Name) Respondents
Name)

1-Prathamik Vidyalay Math Kedaranath 51
Uttari Bhag
20- Rajakiya PolytechnicGulajarabag 53

184-Patna Uttari Bhag Ka Dusra Kamra

Sahib 288-Harijan Madhya Vidyalay Beladari 50
Tola Uttari Bhag
303Kanhai Lal Madhya Vidyalay 59

1 Patna Chutakiya Bajar Pashchimi Bhag

5-Prathmik Vidyalaya Beldari Tola, 51
Dharmpur
127-Madhya Vidyalaya, Ranipur Dakshar 51

188-Phulwari Bhag, Ranipur

Sharif D
247-Prathmik Vidyalaya, Sultanchak 52
325-Madhya Vidyalaya, Maranchi 51
62- Madhay Vidyalay, Amara Talav 30
(Pashchim Bhag)
111- Kanya prathamik vidyalay takiya 30
sasaram (purvi bhag)

208Sasaram "1 30,5amudayik bhavan Gaurkshani 30

2 Rohtas (pashicham bhag)

303 Prathamik vidhyalay Bahera 30
186- Prathamik Vidyalay, Mathuri, 30
(Hindi)Madhy Bhag
187-Prathamik Vidyalay, Mathuri, (hindi) 30

212-Dehri paschimbhag
193-Prathmik Vidyalay New Sidhauli 30
(Dakshin Bhag)
205 Rajkiya Balika Uchh Vidyalay, 30
Dalmiya Nagar (Uttar Bhag)

194-Arrah 276-Lok Nirman Pramandal Karyalapya, 30




Assembly

S. District Constituency Polling Station Selected No. of
No. (No. and (No. and Name) Respondents
Name)
291- Madhya Vidyalay Anaith Ara 30
(Dakshini Bhag)
316- Madhya Vidyalay Jamira (Pashchim
30
Bhag)Ara
332- Utkramit Madhya Vidyalay Alipur 30
_ 43 Utkramit Madhya Vidyalay Kurakuri, 30
3 Bhojpur (Pashcimi Bhag)
67- Utkramit Madhya Vidyalay, Balaband 30
(Pashchim Bhag)
195-Agiaon 139 Madhya Vidyalay, Koyal (Madhya 30
Bhag)
274 Prathamik Vidyalay, Nonaur Ganj P¢ 30
99- Utkramit Madhya Vidyalaya Rasulpur 30
Karmahari
i 216-Utkramit Madhya Vidyalay, Ghateyar 30
204-Mohania
(SC) 228 Urdu Prathmik Vidyalay Babhangavg 30
_ 264- Utkramit Madhya Vidyalay, Golaudil 30
4 Kaimur i i i
10-Utkramit Madhya Vidyalay, Goraipur 5
(Purvi Bhag)
11- Utkramit Madhya Vidyalay, Goraipur 30
(PaschimiBhag)
205Bhabhua | 120 Rajkiya Balika Madhya Vidyalay, 30
BhabhuaWard-18 (Dakshini Bhag )
126- Sasaram Bhabhua Central Coperati
Bank Bhabhua Ward N& (Pashchimi 30
Bhagl)
121- Madhya Vidyalay, Inar Bava 30
130- Madhya Vidyalay Sabeya, Utari Bha 30
2-Ramnagar
(SC) 165-Rajakiy Prathamik Vidyalay, 30
West Banahava Parasa
5 Champaran 210 Rajakiy Prathamik Vidyalay, 30
Mahayogin
70- Prathamik Vidyalaya Railway Colony 30
Bettiah Paschim Bhag, banya bhag
99- Van Vibhag Karyalay Betiya Purwi 30
8-Bettiah Bhag
157-Prathamik Vidyalay, Avaraiya 30
200 Rajakiy Utakramit Madhya Vidyalay, 30
Jagannathpur
6 East 13-Harisidhi 6- PrathmikVidyalaya, Dudhni (Nav 30
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Assembly

S. District Constituency Polling Station Selected No. of
No. (No. and (No. and Name) Respondents
Name)
Champaran| (SC) Nirmit Bhawan) Baya Bhag
118 UtkramitMadhya Vidyalaya,
30
Rampurwa Barmaswa, Baya Bhag
119 UtkramitMadhya Vidyalaya, 30
Rampurwa Barmaswa, Daya Bhag
192 Madhya Vidyalaya, Raghunathpur 30
Dakshini Bhag
4- Madhya Vidhalay Bahuari Purana
30
Bhawan
143 Maharani Janaki Kunwar Kanya 30
19-Motihari Uchha Vidyglaya, Motih_ari, Paschimi Bha
164 Mahabir Madhay Vidhalay 30
Luathahan, Motihari Daya Bhag
176 Utkramit Madhay Vidhalay Bairia 30
Baya Bhag
89 Prathamik Vidhyalay ,Sakak&/ajid 30
114 Madhya Vidhyalay, Vishunapur 30
92-Sakra (SC) Baghanagari (Dakshini Bhag)
234 Urdu Prathamik Vidyalay, Rajapur 30
250 Urdu Uttkarmit Madhya Vidhalay 30
Makatab, Rahimapur Raksha (Uttari Bha
5- Yantrik Karyalay,Rashtriya Uchh&ath
7| Muzaffarpur Pariyojana Lok Nirman Vibhag 30
Muzaffarpur Sikandarapur Kundal Purvi
Bhag
94-Muzaffarpur | 13- Rajkiye Madhya Vidhyalay, Laxmi 30
Chowk Brahmapura, Uttar Bhag
30- Arabi College Brahmapura, Dakshin
30
Bhag
168 Islamiya Degree College, Pakki Sara 30
2- Rajkiy prathmik vidhyalay Fuladh, 30
kamra No- 02
25 Rajkiy prathmik vidyalay Chakrasul 30
125Vaishali [ Kamrane2
239 Utkramit Madhy Vidhyalay Lodipur 30
Uttar Bhag
272- Rajkiya Prathmik Vidhalay Rampur 30
8 | Vaishali Sarotar
118 Rajkiye Madhya Vidyalay, &epur 30
184 Panchayat Bhawan imadputtar 30
130-Patepur Bhag
214 PrathamikVidyalay,Vajitpur,Kushabhi 30
217- Prathamik Vidyalay,Raghopur 30

Wajitpur ShivMandir
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Assembly

S. District Constituency Polling Station Selected No. of
No. (No. and (No. and Name) Respondents
Name)
49- Madhya Vidyalay Pipra, North Part 30
100 Nibandhan Karyalay Forbesgan;,
48-Forbesgan; North Part >0
106- Nagar Parishad Karyalay Forbesgar
30
Naya Bhawan
188 Madhya Vidyalay Lahsanganj 30
9 Araria 11- Utkramit Madhya Vidyalay Jamua 30
Dharbari (North Part)
91- Madhya Vidyalay Wanswari (South 30
- Part)
49-A —— -
SAraria 168 Koshi Rajaswa Karyalay Araria 30
(East Part)
177- Azad AcademyAraria (West Part) 30
40- MadarsaSaptiya Vishanpur (North
30
10 | Kishanganj 55 Part) . .
Kochadhaman | 231- Utkrmit Madh Vidhalay. Samda Purg 30
Bhag
66- Madhya Vidyalay Kachahari Balua 30
Madhepura
59-Banmankhi | /- Madhya Vidyalay Masuriya Uttar 30
(SC) 141- Madhya Vidyalay Radhanagar 30
279 Madhya Vidyalay Kailu Tol Dakshin 30
Madhya Bhag
11 Purnia 34- Rajaswa Up SamahsatKaryalay 30
Koshi Yojana Purni®akshin Bhag
78 Braj Bihari Memoriyal Uchcha 30
_ Vidyalay Bhatta Uttar Bhag
62-Purnia 237- Prathmik Vidyalay Aga Tola Uttar 30
Bhag
277- Utkramit Madhya Vidyalay
. : 30
Jiyagachhi
75- Prathamik Vidyalay Lalapur 30
77- Pustakalay Bhavan Sarakapur 30
154 Pirpaint 140 C.K. Uchcha Vidyalay, Kairiya Uttar
(SC) Bhag 30
12 Bhagalpur 164 Utkramit Madhya Vidyalay, 30
Chaukhandi
36- C.M.S.Prathamik Vidyalay, Adamapu
30
Uttar Bhag
156-Bhagalpur R .
117- Prathamik Vidyalay Nasaratakhani, 30

Madhya Bhag
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Assembly

S. District Constituency Polling Station Selected No. of
No. (No. and (No. and Name) Respondents
Name)
128 C.M.S .Madhya Vidyalay, Naragah 30
Pashchim Bhag
260 Prathmik Vidhalay Railway Colony 30
Bhagalpur Station Uttar Bhag
38 Abhyash Middle School Banka Danya
30
Bhag
56-Panchayat Bhavan Karma, Bhatakung 30
161-Banka
151-Upgraded Middle School, Deshariya 30
216- Middle School Saharana 30
13 Banka 83- Sarkari Dharamshala Inaravaran (Rig 30
Wing)
162Katoria 147- Upgraded Middle School Bagdumba 30
(ST 215 Upgraded Middle School Faga (Righ 30
Wing)
234 Panchayat Bhavan Gokula (Left 30
Wing)
11- Utkramit Madhya Vidyalaysatjoda 30
Urdu Dakshin Bhag
14- Madhya Vidyalay Satjoda, Purvi Bhag 30
116-Taraiya
218 Prathmik $hool Chakiya 30
14 Saran 254 Madhya Vidyalya Nevari Uttar Bhag 30
130 Rajkiya Madhya Vidyalay, Fakuli, 30
Uttari Bhag
139 Prathamik \dyalay , Ratanpura
) ) 30
118Chapra Binatoli
P 236- Bisheshwar Seminary School, Kamr|
No.-2 30
243 Prathamik Vidyalay, Chhapra 30
Kachahari Railway Traffic Colony
192- Utakramit Madhya Vidhyalay 30
Mohadipur Daya Bhag
227- Adarsh V.M. Madhya Vidyalay
) 30
105.Siwan Siwan Daya Bhag
261- Islamiya Uchch Vidyalay Siwan Day 30
Bhag
: 266 Laghu Sichai Karyalay Station Road
15 Siwan Siwan Dakshin Bhag 30
2- Madhya Vidyalay Sohagara (Daya
30
Bhag)
107- Darauli 74- Project Balika Uchch \dyalay Guthani 30
(Uttar Bhag)
218 Utakramit Madhya Vidyalay 30

Gopalpur
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Assembly

S. District Constituency Polling Station Selected No. of
No. (No. and (No. and Name) Respondents
Name)
270 Madhya Vidyalay Jamalpur (Baya 30
Bhag
12-Utkramit Madhya Vidhalay Govindpur 30
Dakshin Bhag
29 Utkramit Madhya Vidyalay 30
Havasapur, Dakshin Bhag
142-Bachhwaral 37 madhya Vidhalay, Samsa Paschim 30
Bhag
167- Madhya Vidyalay Chamthel 30
_ Chhotkhut Daya Bhag
16 | Begusaral 70- Urdu Prathamik Vidyalay, Singadaha 30
Pashchim Bhag
72- Madhya Vidyalay,Bakhatapur 30
146Begusaral | 535 Aayurvedik Mahavidhalay Begusara 30
Dakshin Bhawan Madhay Bhag
296- Nagarapalika Karyalay, Begusaral 30
Pashchimi Bhag Daya Bhag
53 Madhy Vidyalay Aura (Pashchimi 30
Bhag)
136 Middle School Chharrapatti Madhy 30
148 Alauli (5C) | 2129
176- Madhy Vidyalay Mohanapur 30
235 Panchayat Bhavan Jalakauda 30
17 Khagaria 79 Samudayik Bhaan Sanhauli Panchay 30
Karyalay South e
89 Dayanand Sarswati Madhay Vidyalay 30
149Khagaria | Maturapur Sanhauli Naya Bhavan
98 Madhya Vidyalay Ramatola Kothiya 30
137- Town Hall, Khagaria 30
92- Uchcha Vidyalay Jamui (Pachhim 30
Bhag)
146 Samudayik Bhavan Lotan Anusuchit 30
241-Jamui Jati Kendar
160 Van Vibhag Vishramalay Guramaha 30
: 224 Utkramit Urdu Madhya Vidyalay
18 Jamui Guguladih Baya Bhag 30
43 Utkramit Madhya Vidyalay 30
Kendualevar
. 150 Utkramit Madhya Vidyalay
243Chakai Gaganapur Danyaliag 30
156- Utkriyamit Madhya Vidyalay 30

Manjhla Dih
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Assembly

S. District Constituency Polling Station Selected No. of
No. (No. and (No. and Name) Respondents
Name)
270 Prathamik Vidyalay Manakola 30
36- Utkramit Madhya Vidyalay Basadiha 32
156- Prathamik Vidhalay Dadhapa 30
282(2:-Kutumba Utarwari Bigha
(SC) 211- Samudayik Bhavan Mandar Gopal 32
262-Madhya Vidyalay Pachaukhar Puran 31
Bhawan
19 | Aurangabad . _ _
23 Madhya Vidyalay Manjurahi 32
293 54- Utkramit Madhya Vidyalay Chatara 32
Aurangabad | 162 Anugrah Madhya Vidyalay 34
Aurangabad Purvi Bhag Kamara N\
166- Jila Pashupalan Karyalay Aurangab
30
Uttar Bhavan
1-Middle School, Hurmeth 30
227-Imamganj | 110 Madhya Vidyalay Madsari 30
(SC)
240 Utkramit Madhya Vidyalay, Lutua 30
329 Utkramit Madhya Vidyalay, Lutua 30
20 Gaya
2- Prathamik Vidyalay, Dhaniya Bagicha
31
(Bayan Bhag)
230Gaya 34- Prathamik Vidyalay, Sanjay Nagar 32
Town 141- Adhikshan Abhiyanta, Vidhut 30
Karyalay Gairej, Katari Road (Purwi Bhag
162 Gaya College, Bhugol Vibhag 31
43 Prathmik Vidyalay Lalu Nagar 30
108 Utkramit Madhya Vidyalay Manjhaul 30
235Rajauli
(SC) 160- Prathmik Mdhyalay Chhomuha 30
284 Prathamik Vidyalay Bigha Haradiya
30
SectorC
21 Nawada 116- Utkrmit Madhya Vidhalay Sonsihari
) 30
Dakshni Bhag
117- Utkrmit Madhya Vidhlay
. 30
237.Nawada Manjhanpura
200 Samudayik Vikas Bhavan 30
Jayasinavigaha
254 Kanyalnter Vidyalay Navada Kamari 30

No.- 5 Avasthit Prasad Vigaha
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Assembly

S. District Constituency Polling Station Selected No. of
No. (No. and (No. and Name) Respondents
Name)
86- Panchayat Bhavan, Dhoi, Puravi Bha 30
116 K Prathamikidyalay, Bhalapatti
82-Darbhanga 6- Kanya Prathamilkidyalay, Bhalapatti 30
Rural 136 Upgraded Middle &hool Narayanpur 30
Urdu, North Rrt
144 Primary School Anusuchit Jati Paith 30
22 | Darbhanga Kawai,East Part
10- Utkramit Madhya Vidyalaya, 30
Ratanpura (Dakshini Bhag)
81- MadhyaVidyalay Narsara (Purvi Bhag 30
85-Bahadurpur 122- Utkatmit Madhya Vaidyalay 30
,Taralahi (Dakshini Bhag)
172 Prathmik Vidyalay Bhairopatti 30
131 Primary School, Marukiya Left Part 30
199 Primary School, Bela Rauabhi 30
34-Babubarhi - 527 Primary Magtab, Babubarhi Right 30
Part
243 Middle School, Babubarhi Right Par 30
23 | Madhubani 50- Sanskrit Uchcha Vidyalay,Jaladhari 30
Chauk Madhubani
75 Madhy Vidhalay Basuara Naya Bhav
30
36-Madhubani | Uttar Bhag
238 Prathmik Vidyalay, Pachadhi 30
281- Prathmik Vidyalay, Padaul Bazar 30
18 Madhya Vidyalay Rahua Purvi Bahg 30
128 Panchayat Bhavan Sonvarsha Uttar 30
Bhag
74-Sonbarsha 146 \iddle School Khajuraha Pashchar] 20
South Side
218 Madhya Vidyalay Behata Dakshini 30
Bhag
24 Saharsa 134 Samudayik Bhavan Hasa Hakapara
: 30
Dakshin Bhag
171- Manohar Uchcha Vidyalay Saharasa
Pachmi Bh 30
75-Saharsa achmi bhag ,
185 Utkramit Middle School Koralahi
30
Sarahasa
306- Uttkramit Middle SchooBhavanipur 30
25 | Madhepura 24- Madhya Vidyalay, Baihari 30
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Assembly

S. District Constituency Polling Station Selected No. of
No. (No. and (No. and Name) Respondents
Name)
72-Singheshwal 62- Kanya Madhya Vidyalay, Sinheshwar 30
(SC) Gauripur, Uttar Bhag
169 Gudar Madhya Vidyalay, Vishanapu 30
Madhy Bhag
219 Madhya Vidyalay, Isarain Kala 30
TOTAL SAMPLE SIZE 5863

First stage

25 districts of the

State

0All 9 administrative divisions of
Bihar have been represented

Slcelplelsicl s | Proper representation has been

48 Assembly

given to the reserved and unreserved

Constituencies constituencies

wEnsure that urban and
rural booths get
proportionately
represented

/ ™

Final Stage WA representative

30 households pef Rulelile[s NS aRelfle
Booth from each
household

Figure 1.2: Total Sample Size

1.3.4. Sampling Methodology

Multistage stratified random sampling method was used for the selection of various

constituents of the population. In stratified random sampling, the population is divided into

small groups based on a particular criterion common to all members of the Gloege

groups

ar e

k nown as 6stratao. Then, a
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proportionately. The sum total of these random samples forms the universe for research
study. This technique is very useful in capturing important population characseisthe
sample and in reproducing characteristics that are proportional to the overall population. In
this research study, the randomness of the data was ensured at multiplg |dueisg
selection of assembly constituencies, polling stations, holgsehnd finally the selection of

respondents.

Table 1.3:Overview of Sampling Method Adopted For Quantitative Survey

S. No Particulars Nos.
1 Total number of districts in Bihar 38
2 Number of districts covered (65.79%) 25
3 Total number oAssembly Constituencies 243
4 Number of Assembly Constituencies targeted (20.57%) 50
5 Number of Assembly Constituencies actually surveyed (19.75%) 48
6 Number of Polling Stations targeted 200
7 Number of Polling Stations actually surveyed 190
8 Total sample size targeted (No. of Respondents) 6000
9 Total sample size actually achieved 5863

1.4. Project Implementation

The aim of this section of the report is to provide information about the operational details of

the study.
1.4.1. Development of Research Tools

Since survey forms theore of this entire research work, a w&luctured questionnaire was

used for the pynose. The KAP Surveguestionnair@approved by the €l served as the basis

for this study as well. However, the template was suitably modified and extended to serve the
objectives of the current studg.ccordingly, asection on inducements during electiwas
included in the basic template. This apart, pertinent questions on COd/fandemic and

about persons with disabilities were added. After approval from competent authority, this
guestionnaire wasddministered tahe respondents above the age of 18rgeaho were
selected as per the sampling plan given in Section 1.3.3 and 1.3.4. For the sake of

convenience of the enumerators and the general public, the project team has ensured that
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guestionnaire has been translated into Hindi, without any tamperihgtlt instructions,
section heads and the data entry codes. The KAP tool was then translated and back translated

to ensure that no information was lost due to translation.
1.4.2. Training of Field Teams

An orientation and training programme was organizédha Chandragupt Institute of
Management Patna (CIMP) premises in kgt week of June, 2020fo select prospective
Field Investigators (FIs). The final list of FIs included a proper mix of young and elderly
investigators who are well versed in Hindi dratl priorexperience o€onductingsuch social
surveys. Each question of the survey questionnaire was discussed at letigtthewi
investigators and their doubts were clarified by the project tddmay were trainecon
various aspects related to the KAP survey especially about selecting respondents using Kish
Grid, conducting the interviews, filling coded responses and skipping tlséiajyef needed.
Following a detail questionby-question discussignvarious methods of probing/asking
guestions were also discusséten thefield investigators were asked to conduct mock
interviews among themselves in order to exterminate issues aseéshielated to the data
collection.

During the training program, issues related to ethical considerations in data collection were
discussed as well. The enumerators were briefed on aspects such informed consent of the
respondent, confidentiality of thaformation received and maintaining dignity of the person
responding. Before leaving for the field for data enumeration, Wexg provided withthe

various codes requiret fill the SectiorA of the Questionnaire. They were also provided

with informationregarding their Assembly Constituencies, the polling booths they have to
visit, authorization letter from I®P, name and mobile no. &LOs andthe Deputy Election

Officer and other necessary details.

1.4.3.Field Surveyand Data Collection

After completion of the training, the field investigators left for their respective areas for data
collection. Each investigator was provided with the necessary kit, questionnaires in adequate
numbers, and important contact numbers to initiate their work. Therg wmstructed to
collect around 20 responses from each assembly constituency, with 50% of the responses
coming from high voter turnout area and the rest from low turnout area. While collecting data
at a particular booth, the field investigators wererutted to select respondents from a

representative sample. Proper mix of gender, age, community, etc. was taken into
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consideration. This was done to avoid any biases in the data and the resulting inferences.
Selection of a respondent in a household wa® dandomly through a Kish Grid provided in

the questionnaire. In the case of unavailability of the person whose sequence appeared
through the grid, responses were collected from the next best alternate respondent in terms of
gender and age. In case of fies having a member who is an eligible voter as well as a
person with disability, that member was selected for interviewTWé&P research team
directed the study and closetyonitored the entire process of data collectidmey were also
present for traiing of the enumerators and supervised the data collection work. The faculty
team maintained regular communication with these enumerators to assess the work in

progress, answer their queries and guide them in case of hindrances in field work.
1.4.4. Data FPocessing

After the preparatory data collection and data validation exercise was complete, the data entry
was conducted by experienced personnel under the supervision of the analytics and research
team. As per instructions of ECI, all data was coded, punched, dlaaderalidated before it

was handed over to the research team for conducting data analysis. The chapters that follow
contain detail result of the analysis done on the data. The raw data was stored in ASCII
format that was converted to STATA/SPSS format.

1.5. Data Analysis and Documentation

The guantitative information, after data processing, culminated into tables and charts which
were used for further analysis and report writing. The data captured under the various heads
of the questionnaire were uskm formulating the chapters of this report and the information
captured through the questions under those heads have been used for analysis work. In
addition to quantitative information, qualitative information were also generated during the
research sidy. Such information collected by field investigators, supervisors and faculty

team of CIMP were transcribed and have been used in enriching this report.

1.6. Ethical Considerations

The major ethical issues in conducting research are: informed conseeficbnce, respect
for anonymity and confidentiality, and respect for privdRgsearch ethics involve the
protection of dignity of respondents, seeking consent of the respondents, ensuring privacy
and confidentiality of the respondent is maintained watig the respondent the freedom to

not answer a particular question/terminate interview and being sensitive to respondents with
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special needs. The principle of informed consent involves researchers providing sufficient
information and assurances about mgkipart to allow individuals to understand the
implications of participation and to reach a fully informed, considered and freely given
decision about whether or not to do so, without the exercise of any pressure or coercion.
Following are the main ethicabnsiderations that were taken into account wtleducting

this study-

a)lnformed consent Informed consent is the major ethical issue in conducting research.

|l nformed consent is one of the means by whic
In the current study, full consent was obtained from the respondents prior to data collection

by the field investigators.

b)Freedlom to terminate the interview amdbt to respond to questian§he purpose of the

study was explained to respondents and dppdy was given for noarticipation in case
the respondent does not feel comfortable. The respondents were given rights to withdraw

from the data collection process at any stage if theyadlighdo so.

c)Privacy and confidentiality Privacy and anonymity of respondents is of a paramount

importance. The issue of confidentiality and anonymity is closely connected with the rights of
beneficence, respect for the dignity and fi
identity cannot be linked with personal responses. All the respondents of the current study
were well informed that their names, address or any other personal information will never be

disclosed to any other person or organization.

d)Respect and dignity of the resplent The data collection related activities were conducted

only after ensuring that the respondents were comfortable about the entire process, context
and the surroundings. Gender roles and cultural factors were kept in perspective in

conducting the filel work, especially the qualitative component of the study.

e)influence and peer pressur€he field investigators made sure that only the respondent

answered the questisand there were no influences from surrounding members even if they

are from the sae family/household.

f)Vulnerable groups of respondeniBhe vulnerable groups among the respondent covers

people from socially backward strata, women and people with special needs. The low
participation of vulnerable groups in research can be attrildotdideir inability to give an
informed consent and also to their need for further protection and sensitivity from the

researcher as they are in a greater risk of being deceived, threatened or forced to participate.
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All the field investigators were given agal training to collect data from these groups of

respondents for ensuring their participation in the current study.
1.7. Limitations of the Study

The population under gty includes the inhabitants of #48s in Bihar. However, the study
does not obsee social interactions or communications between persons or institutions in a

given population, but only characteristics of the individual members involved.

Quantitative researchodés mai n pthergbyabo®ingi s t he
generaligtion of the results by measuring the views and responses of the sample population.
Every research methodology consistk two broad aspects planningand executionin
execution of thesevo aspectsthereis likelihood oflimitationsthatare beyondhe control of

the researcher. Despiggplying appropriate sampling plapresentation of the subjects is
dependent on the probability distribution ¢fie observed data. This may aik to
miscalculation of probability distribution arfdrtherlead to falsityin proposition. The data
collection was confined to only 48Cs in Biharowing to time and resour@®nstraints The

sample fo the present study comprised 5863 voters of Bihar. This sample is cmhala
proportion of the entire population of voterstire StateReplication of this study with larger
sample and inwideregions of Bihar wowl enable better generalizatiohthe findings of the

study.

Conclusions

The chapter has introduced the study objectives, described the research design, the
research methodology including the quantitative and qualitative components, and has
discussed the sampling plan and geographical coverage for the study. In the last, this Chapter
has described the project implementation plan, ethical considerations aciddednthe
limitation of the current study. The next Chapter will present the social, economic and

demographic aspects of the respondents.
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CHAPTER- 2
SOCIO-ECONOMIC DEMOGRAPHIC PROFILE

Introduction

This chapter describes themcioeconomic demograpd profile of the respondentd his
chapter provides information about the gender, area of residence, educational qualifications,
occupation, marital status, social group, reading, watching, and listening habits of the

respondents.

2LDi stribution of respondentdés gender by the

Table 2.1 shows that 61%2of the total respondents are male and 3% 38 the total
respondents are fengal Among male respondents, 43.618long to the rural area, and
18.0% of male respondestbelong to the urban area. Among female respondents,9%27.41

belong to the rural area, and 10®Belong to the urban area.

Table2.1:Di stri buti on of respondentds gende

Gender Rural Urban Total
Number Percent | Number Percent | Number Percent
Male 2557 43.61% 1056 18.01% 3613 61.62%
Female 1607 27.41% 643 10.97% 2250 38.38%
Grand Total 4164 71.02% 1699 28.98% 5863 100.00%
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80.00%
71.02%
70.00%
60.00%
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10.00% -
0.00%
Male Female Grand Total

m Rural = Urban

Figure2.1:Di stri bution of respondentés gender
2.2: Educational qualification of the respondents

Table 2.2 shows the educational qualification of the respondents %28fliespondentsre
llliterate, and only 22.9% have completed primary education. It means near$y b1 the
population must be facing extreme difficulty in reading andingi 20.026 have completed
the High School, and 14.96 have completed the High Secondary. Only 10.6® of the

respondents are Graduates.

Table 2.2: Educational qualification of the respondents

Response Number | Percent
llliterate 1648| 28.11%
Primary school 1344 22.92%
High school 1174 20.02%
Higher secondary 877 14.96%
Diploma/ Certificate 193 3.29%
Graduate & above including Professional/Technical Courses 627| 10.69%
Grand Total 5863| 100.00%
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Diploma/ Certificate [ 3.29%

Figure 2.2: Educational qualification of the respondents

2.3: Occupation of the respondents

Table 2.3 shows the occupation of the respondents. We found that the highest number o
respondents i.e. 36.%9bare labourers (or related to some Agricultural activity) followed by
homemakrs which constitute 30.88 of the respondents. 11.@3of the respondents have
their enterprise, 4.45 work for the government, and 8%2work for the private sector.
2.71% of therespondents are students. 2#8f the respondents are unemployed and%.35

are unemployed and available for work.

Table 2.3:Occupation of the respondents

Response Number Percent
Student 159 2.71%
Unemployed 84 1.43%
Unemployed available faxork 79 1.35%
Government Service 261 4.45%
Private Service 488 8.32%
Own enterprise 682 11.63%
Labourer/ Cultivator/ Agricultural and allied activities 2143 36.55%
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Home maker 1811 30.89%
Otherg 106 1.81%
No Response 50 0.85%
Grand Total 5863| 100.00%

*Business Pensioner, Politician

Labourer/ Cultivator/ Agricultural and allied activitie S 36.55%
Home maker I 30.89%
Own enterprise IS 11.63%
Private Service I 8.32%
Government Service Il 4.45%
Student W 2.71%
Others* Wl 1.81%
Unemployed M 1.43%
Unemployed available for workml 1.35%
No Response i 0.85%

Figure 2.3: Occupation of the respondents

2.4: Marital status of the respondents

Table 2.4 shows the marital status of the respondents. We found tha®086f7the
respondents are married, 86%re not married, and 3.8d are widowed. A very small
fraction of the respondents (0% are married and waiting for Gauna. The rate of divorce is

negligible among the respondents only @4dlaf the respondents got dikced or separated.

Table 2.4: Marital status of the respondents

Response Number Percent
Never married 392 6.69%
Married,No Gauna 6 0.10%
Married 5263 89.77%
Widowed 194 3.31%
Separated/divorced 8 0.14%
Grand Total 5863 100.00%
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Never married - 6.69%
widowed [ 3.31%
Separated/divorced 0.14%

Married, no gauna 0.10%

Figure 2.4: Marital status of the respondents

2.5: Social group of the respondents

Table 2.5 shows the social group of the respondents. Nearly half of the respondents belong to
Backward Class, P8 of the respondents belong to Scheduled Caste, and6206&he

respondents belong to Scheduled Tribe. Other categories constitute the remainitg 27.63

Table 2.5: Social group of the respondents

Response Number Percent
SC 1114 19.00%
ST 157 2.68%
OBC 2972 50.69%
Others 1620 27.63%
Grand Total 5863 100.00%
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Figure 2.5: Social group of the respondents

The Table 2.6 (A, B, C, and D) shows the frequency with which the respondents read the
newspaper, listen to the radio, watch television, and use the internet.

2.6 (A): Reading habits of the respondents

Table 2.6 (A) shows the frequency with which thespondents read newspapers or
magazines. 53.24 of the respondents do not read a newspaper or magag@ib&b of the
respondents read the newspaper or magazine daily, followed b @Othe respondents

who read the newspaper at least once a week aBéloG\Bi0 read the newspaper less than
once a week.

Table 2.6 (A): Frequency of readingnewspaper or magazine by the respondents

Response Number Percent
Almost every day 1789 30.51%
At least once a week 586 9.99%
Less than once a week 374 6.38%
Not at all 3114 53.11%
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Grand Total | 5863 | 100.00%

Not at all

53.11%

Almost every day

30.51%

At least once a week

9.99%

Less than once a wee

6.38%

Figure 2.6 (A): Frequency of readingnewspaper or magazine by the respondents

2.6 (B): Listening habits of the respondents

Table 2.6 (B) shows the frequency withialinthe respondents listen Radio. 86.2%0 of the
respondents do not listen to Radio. 84L6f the respondents listen to the Radio less than
once a week, followed by 4.%60of the respondents who listen to Radio at least once a week.

Only 3.43% of the respndents listen to Radio almost every day.

Table 2.6 (B): Frequency of listening Radio by the respondents

Response Number Percent
Almost every day 201 3.43%
At least once a week 244 4.16%
Less than once a week 361 6.16%
Not at all 5057 86.25%
Grand Total 5863 100.00%

29



Less than once a weel- 6.16%
At least once a week. 4.16%

Almost every day l 3.43%

Figure 2.6 (B): Frequency of listening Radio by the respondents

2.6 (C): Watching habits of the respondents

Table 2.6 (C) shows the frequency with which the respondents watch Televisior®o®7.68
the respondents watch Television almost every day.%4.55 the respondents watch
Television at least once a week, followed by 246f the respondents who watch the
Television less than once a week. 2568 the respondents do not watch Televisioalkat

Table 2.6 (C): Frequency of watching Television by the respondents

Response Number Percent
Almost every day 3968 67.68%
At least once a week 267 4.55%
Less than once a week 146 2.49%
Not at all 1482 25.28%
Grand Total 5863 100.00%
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At least once a week. 4.55%
Less than once a weell 2.49%

Figure 2.6 (C): Frequency of watching Television by the respondents

2.6 (D): Use of Internet by the respondents

Table 2.6 (D) shows the frequency of the respondents who use the internet (Facebook,
WhatsApp, etc.). The results reveal that the use ofrtleeniet has penetrated to the remotest
part of the State. 42.%4 of the respondents use the internet almost every daye404he
respondents use the internet at least once a week, followed By @89 use the internet less

than once a week. 49 B6of the respondents do not use the internet.

The results show that the use of radio has reduced tremendously, and the use of the internet is

increasing.

Table 2.6 (D): Frequency of using Interne(Facebook, WhatsApp, etc.py the

respondents
Response Number Percent
Almost every day 2504 42.71%
At least once a week 237 4.04%
Less than once a week 199 3.39%
Not at all 2923 49.86%
Grand Total 5863 100.00%
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Figure 2.6 (D): Frequency of using Interne{Facebook, WhatsApp, etc.py the respondents

2.7: Sources used by the respondents to get information about elections and politics

Table 2.7 shows information about the sources used by the respondents to get information

about elections and politics. Results show that 3%3.98 the respondents get information

about election and politics from their family members, relatives, and friends 98 bflthe

respondents rely on Television, 238%f the respondents read newspapers and magazines

while 0.19%% listen to Radio to get information about the elections. The use of mobile phones

and the internet was found to be 2%6and 0.396 respectively.

We found that the information about elections is also received from ward member, BLO,

announcement using loyasakers, workers of the political parties, society, etc.

Table 2.7Sources used by respondents to get news on elections and politics

Response Number Percent
Newspaper/Magazine 1404 23.95%
Television 1828 31.18%
Radio 11 0.19%
Internet 23 0.39%
Mobile Phone 147 2.51%
Family/relatives/friends 2227 37.98%
Others* 5 0.07%
No Response 218 3.72%
Grand Total 5863 100.00%
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Others* | 0.07%

Figure 2.7: Sources used by respondents to get news on elections and politics

2.8: Information about respondents whoreturned back home due to COVID-19

Table 2.8 shows the information about the respondents who came back to their homes due to
the recent Covid9 pandemic. Results show that 3/4.6f the total respondents came back to
theirhomes due t€OVID-19.

Table 2.8: Information about respondents whaeturned back home due to COVID19

Response Number Percent
Yes 185 3.16%
No 5678 96.84%
Grand Total 5863 100.00%

Yes I 3.16%

Figure 2.8: Information about respondents whaeturned back home due to COVID19
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2.9: Information about the enrolment in electoral roll of respondents who returned back
home due to COVID-19

Table 2.9 shows the information related to the current statesrofment of the respondents
who came back to their homes due to COMI® The results show that 87.03% of such
respondents have enrolled in the electoral roll, while 12.97% of the respondents have not

enrolled in the electoral roll.

Table 2.9:Information about the enrolment in electoral roll of respondents who
returned back home due to COVID19

Response Number Percent
Yes 161 87.03%
No 24 12.97%
Grand Total 185 100.00%

Figure 2.9: Information about the enrolment in electoral roll of respondents who returned back
home due to COVID-19

2.10: Information about the place of enrolment of respondents who returneddack home
due to COVID-19

Table 2.10 shows the information about the place of enrolment of respondents who came
back home due t€OVID-19. Results show that 98 %xof the respondents are enrolled in
Bihar. The remaining 1.86 of the respondents are enrolled at the place where they were
working before the COVIEL9 pandemic.
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Table 2.10: Information about place of enrolment of responents who returnedback
home due to COVID-19

Response Number Percent
Bihar 158 98.14%
Place where you were working 3 1.86%
Grand Total 161 100.00%

Place where you were workini 1.86%

Figure 2.10: Information about place of enrolment of respondents who returnedack home due

to COVID-19

2.11: Willingness of the respondents who came back to their homes due to COVID to

vote in the upcoming assembly elections

Table 2.11 shows the information related to the willingness of the respondents who came
back to their bmes due to COVIEL9 to vote in the upcoming assembly election in Bihar.
Results show that 98.38% of the respondents are willing to vote in the upcoming assembly

elections. Whereas, 1.62% of the respondents are not willing to vote in the upcoming

assemblyelections.

Table 2.11: Willingness of the respondents who came back to their homes due to

COVID-19 to vote in the upcoming assembly elections

Response Number Percent
Yes 182 98.38%
No 3 1.62%
Grand Total 185 100.00%
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No I 1.62%

Figure 2.11:Willingness of the respondents who came back to their homes due to COV to
vote in the upcoming assembly elections

2.12: Willingness of the respondents to vote in the upcoming assembly elections

Table 2.12 shows the information about the willingness of the respondents who are already
staying in Bihar to vote in the upcoming assembly elections. The results show that 88.13% of
the respondents are willing to vote in the upcoming assembly electidresed$, 1.55% of
the respondents are not willing to vote in the upcoming assembly eleéttdhs. same time,

10.32% of the respondents do not provide any response.

Table 2.12:Willingness of the respondents to vote in the upcoming assembly elections

Response Number Percent
Yes 5004 88.13%
No 88 1.55%
No Response 586 10.32%
Grand Total 5678 100.00%
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No Response- 10.32%

No I 1.55%

Figure 2.12:Willingness of the respondents to vote in the upcoming assembly elections

2.13: Facilities expected on polling booth gsrecautionary measures associated with
COVID-19

Table 2.13 shows the facilities that the respondents expect on the polling booth on the day of
voting as precautionary measures associated with CE&¥IDA maximum number of
respondents expect the availalilif sanitizers, followed by availability of masks, markings

on the ground to maintain social distancing, availability of soap and water, and thermal
screening facility at the polling station. Other suggestions include the availability of sanitizer
machine gloves, sanitizer tunnel, a mechanism to vote without pressing a button on EVM,

and sanitize hands before and after pressing the EVM button.

Table 2.13:Facilities expected on polling booth as precautionary measures associated

with COVID -19
Response Number | Percent
Markings on ground to know where to stand in the queue; 4565| 77.86%
Availability of soap and water 3815| 65.07%
Availability of sanitizers 5369| 91.57%
Availability of masks 5008| 85.42%
Thermal screening at the pollisgation 2633| 44.91%
Any suggestion 108 1.84%

37



Availability of sanitizers ||| NQD I o1 57%
Availability of masks [ NNRNRRE 55.42%
Markings on ground to knqw where to stand in th_ 77.86%
queue;
Availability of soap and water|j| | NI 65.07%
Thermal screening at the polling statiofij NRREGEGEGEEEEEE 44.91%

Any suggestion || 1.84%

Figure 2.13:Facilities expected on polling booth as precautionary measures associated with
COVID-19

Conclusion

Approximately half of the respondents are either illiterate or have passed the Eunaoy.

It means that half of the respondents might be having difficulty in reading and writing. Nearly
onethird of the respondents are labourer or actively engaged in agricultural and allied
activities. The majority of the respondents watch Televisiahdannot prefer to listen to the
Radio. A smalpercenage of respondents returned home due to the pandemic and are willing

to vote in the upcoming elections.
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CHAPTER- 3
VOTER REGISTRATION

Introduction

Voting or election is like destival of democracy. It not only enables us to choose our
representative who will rule us for five years but also make us realize the importance of
citizenship.Voter registratior{or enrollment) is the requirement that a person otherwise
eligible to voe register (or enroll) on aglectoral rollbefore they will be entitled or permitted

to vote. Registered persons may need t@gester or update their registration if they change
residence or other relevant information. Hiection Commissiomwnf Indiarevisesthe voteis

list from time to time. An additional summary revision is conducted every year. Apart from
this, citizens can request their inclusion in the vetist by applying through Form 6. If the
application is valid, the applicant's name it included in the lisElection @mmission of

India alsooffers online voter registration for Indian citizens who have attained the age of 18
on the qualifying date (1st of January of the year of revision of electoralTroi$).study
assessed the tinal steps and method foggisteing onlinewhich includes

1 General Votershatneed to fill Form @wvhichis also forfirst-time voters' and 'voters
who have shifted to another constituehcy

1 NRI Voters who need to fill form 6A.

1 Form 7for Deletion or Objection in electoral roll fill

1 Form 8 for any change in (Name, Photo, Age, EPIC Number, Address, Date of birth,
Age, Name of relative, Type of relation, Gender).

1 Form 8Ain case of shifting from one place of residence to anattesof resdence
within the same constituency

1 Finally, assessment ofoterswho need to fill Form 6 if they are shifting from one

constituency to another.

It is expected that every person who is eligible to vote must be registée@dheir name

must appeaon thevoting list. If the person has changed the locatiben his/her name must

39



be removed from the previous list and added to the current's/bger Requirements for

registering to votandenroll as a Voteare given below:

1 Being an Indiartitizen.

1 Have attained the age of 18 years on the qualifying, datelst of January of the
year of revision of electoral roll.

1 Being an ordinarily resident of the part/polling area of the constituency where the
candidate wants to be enrolled.

1 Should nd be disqualified to be enrolled as an elector.

This Chapter focuses on the registration procedsch plays a ial role in conducting the

elections.
3.1 Availability of a voter ID card/EPIC

The Table and Figure given below show that out of the 58§8orelents in this study who
were registered in the voter list, 98.46 percent possess their voter ID card while 1.54 percent

of respondents do not have their voter ID card.

Table 3.1: Availability of a voter ID card/EPIC

Response Number Percent
Yes 5773 98.46%
No 90 1.54%
Grand Total 5863 100.00%

B Yes
98.46%

Figure 3.1: Availability of a voter ID card/EPIC
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3.2 Assessment of reasons behind not having a Voter ID card

The Table given below displays that approximately % espondents who ddrhave voter
carcs are not awaref the process of getting this card. About the same number of respondents
have specified that they have lost théater ID cardk.

Table 3.2: Assessment of reasons behind not having a Voter ID card

Response Number Percent
Not aware about how to getis card 17 18.89%
Lost-by self 17 18.89%
Lost-by the department 1 1.11%
Could not get time to get photographed 5 5.56%
Did not get information when it was being made 33 36.67%
Lack of time 4 4.44%
Cumbersome procedure 7 7.78%
Not Interested in getting the same 6 6.67%
Grand Total 90 100.00%

Did not get information when it was being madel T 36.67%
Lost -by self I 18.89%
Not aware about how to get this card I 18.89%
Cumbersome procedurc I 7.78%
Not Interested in getting the samellII 6.67%
Could not get time to get photographed I 5.56%
Lack of time [ 4.44%

Lost -by the department ll 1.11%

Figure 3.2: Assessment of reasons behind not having a Voter ID card

3.3 Assessment of awareness about théoter's List'

The voter list(officially known as the electoral roll) is@mpiled comprehensive list, which
includes the names and other details of voters. The Election Commission of India maintains a
constituencywisevoter listwherein all individuals who are eligible to vote are listétle

voter list also includes relevaimformation used to identify voters and assign them to a
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specific electoral district and polling station. A master voter list is divided intdisstfor

use at each polling station. Polling station voter lists typically only have the names of people
desgnated to vote at that specific polling station. This makes it quicker and easier for election
officials to determine who has the right to vote. The following Talole figureassess and

show the awareness of respondents about thes/bser

Table 3.3: Assessment of awareness about théoter's List'

Response Number Percent
Yes 5497 93.76%
No 266 4.54%
Carit say 100 1.71%
Grand Total 5863 100.00%

Aware
93.76%

Figure: 3.3: Assessment of awareness about théoter's List'

3.4 Assessment ofhe enroliment status of the respondents

In order to make sure that eligible votean vote and ineligible people are not, voter lists

must be:

1 Complete: eligible people and their relevant details are on the list, inbiigible
people are not on the list.

1 Accurate: the information included in the list is correct. Polling station lists can also
be inaccurate if they are incorrectly drawn from the master voter list.
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1 Current: updated to acknowledge recent deaths, recogewly eligible voters and

reflect changes in residency, personal identification or other voter details.

The following Table and Figuréighlightthe enroliment status of the respondeiristhe
voters list.

Table 3.4Assessment othe enrollment status of the respondents

Response Number Percent
Yes 5427 98.73%
No 52 0.95%
Canodot say 18 0.33%
Grand Total 5497 100.00%

say

Figure 3.4:Assessment ofhe enrollment status of the respondents

3.5 Assessment of reasons behind neanrollment

The voterenrolimentprocess has three goals:
1 Voterenrollmentmakes sure eligible citizens have a real opportunity to vote;
1 Voterenrolimentprevents ineligible people from voting; and

1 Voterenrolimentshould prevent multiple voting.

Fair and transparentoter registration aneénrollmentprocess fosters political equality and
actively encourages the inclusion of eligible voters. Voter regjmtras integral to the
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administration of elections. When the voter registration process is high quality, it can increase
the legitimacy of the entire procesbhe following Tableassesséise reasons behind not

enrollingin the vote's listspecified by tkb respondents

Table 3.5: Assessment of reasons behind neenrollment

Response Number Percent
Did not know about it 83 31.20%
Was not told 18 6.77%
Carit say/dort know 163 61.28%
Was not interested 2 0.75%
Grand Total 266 100.00%

Was not told - 6.77%

Was not interested I 0.75%

Figure 3.5: Assessment of reasons behind nesnroliment

3.6: Assessment of awareness of enroliment requirement

The ability to view and correct the entire list can boost public confidence in the voter
registration process, electorahthorities and election process more broadly. Access to the
voter listallows political partieso make sure that their interests are respectt instance,
allowing them to check voter registration rates in their geographic bases of support. Civic
organizations can check the quality of the vstéist through an independent audit or other
impartial review procedure. Such an assessment may highlight positive aspects of the voter
list as well as any issues that need to be addresset as cases ofidividuals who are
registered multiple times. Access to population information, like census data, allows for

better assessment of voter lists.
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The following Table and related Figuassesshe awareness of enroliment requirement of the
voters in the votés list as specified by the respondents. A research question was
administeredy asking each eligible respondent about how he/she came to know that his /her
name has to be enrolled.

Table 3.6: Assessment of awareness of enrollment requirement

Response Number Percent
Friends/Relatives 632 11.65%
Newspapers 78 1.44%
Local Community leaders 718 13.23%
BLO 3448 63.53%
TV 7 0.13%
Radio 1 0.02%
Poster/Hoarding etc. 4 0.07%
Carit say 539 9.93%
Grand Total 5427 100.00%

Friends/Relatives| w=" 11.65%

Newspapers b 1.44%

Local Community leaders = 13.23%

BLO | e — 63.53%

v |# 0.13%

Radio |1 0.02%

Poster/Hoarding etd!| 0.07%

Can ot|ees P.93%

0.00% 20.00% 40.00% 60.00% 80.00%

Figure 3.6: Assessment of awareness of enrollment requirement
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3.7 Assessment of perceived correctness of enrollment

Public access to voter lists can increase the accuracy and completeness of the voter list if
individuals have sufficient opportunity to correct any errors or update their informaken.
following Table and Graph asseggerceived correctness tiie enrollment processbyhe

voters in the votés list as specified by the respondents. A research question was
administered in the survey asking each eligible respondent about if their name and other
details hae been correctly enrolled or not. About 97.b%espondents have confirmed that

their name and other details have besuccessfy registeed.

Table: 3.7: Assessment of perceived correctness of enrollment

Response Number Percent
Yes 5270 97.11%
No 54 1.00%
Carit say/do not know 103 1.90%
Grand Total 5427 100.00%
No Candét say/ do not

know
1.90%

Figure 3.7:Assessment of perceived correctness of enroliment

3.8 Assessment of norenrolled family member(s) in the responderis household

The registration of the votingligible population should be regarded as the result of ongoing
efforts to regularly collect and update personal data on the population for election use. The
following Table and related Graph assess and highlight the possibilidynoftenrolled
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family member(s) in the respondénhouseholdA research question was administered in the
survey asking each eligible respondent about if meynbers in their family who are 18+
years of age and not registerédout 96%o0f respondents have confirmed that alf#die
members have been correctly enrolled in the \&test.

Table: 3.8 Assessment of notenrolled family member(s) in the responderis household

Response Number Percent

Yes 244 4.16%

No 5619 95.84%

Grand Total 5863 100.00%
Yes

Figure 3.8: Assessment of norenrolled family member(s) in the responderis household

3.9 Assessment of reasons behind having non-enrolled family member(s) in the
respondents household

The following Table assesses the main reasons behind having atmaewnrolled family
member(s) in the respondenihouseholdA research question was administered in the survey
asking each eligible respondent reasons behind havemgber(s) in their fartyi who are 18+
years of age and not registerddhout 36%o0f respondents have confirmed that the lengthy
process forbidthem from being enrolled in the votelist.
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Table 3.9:Assessment of reasons behind haviregnon-enrolled family member(s)

Respong Number Percent
Lack of awareness 20 8.20%
Lack of interest 50 20.49%
Lack of valid documents 51 20.90%
Lengthy (difficult) procedure 87 35.66%
Live Outside but within Bihar 12 4.92%
Live Outside Bihar 24 9.84%
Grand Total 244 100.00%

Lengthy (difficult) procedure || N D 3566%
Lack of valid documents|i NG 20.90%
Lack of interest [ NGNNEGEGNNEEEEEEEEEE 20.49%
Live Outside Bihar ||| S ©.84%
Lack of awareness|j | I 8.20%

Live Outside but within Biharjj I 2.92%

Figure 3.9: Assessment of reasons behind havirggnon-enrolled family member(s)

3.10 Assessment of participants knowledge about the enroliment centes location

The following Table and related Graph assess and show the partichpawledge abouhe
enrollment centés location. A research question was administered in the survey asking each
eligible respondent whether they know where to get registerad agctor. About 80%ef

respondents have confirmed that they contact the BLO to get ehiroliee votes list.

Table 3.10:Assessment of participant knowledge about the enrollment centés

location
Response Number Percent
Through BLO 4713 80.39%
Panchayat Office 210 3.58%
BDO 29 0.49%
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Response Number Percent
Block Office 562 9.59%
Coll ectordos Office 30 0.51%
Matdata Sahayata Kendra / Voter Centre/CSC 319 5.44%
Grand Total 5863 100.00%

80.39%

3.58% 0.49%  959%  (0519%  5.44%

F N
- — £ D> — “>
Through  Panchayat BDO Block Col | ec Matdair s
BLO Office Office Office Sahayata
Kendra /
Voter
Centre/CSC

Figure: 3.10: Assessment of participants knowledge about the enroliment centés location

3.11 Assessment of participants knowledge about the EPIGElection Card)

A Voter ID Card, also known as the Ele¢soPhoto Identity Card (EPIC) is a photo identity
card that is issued by the Election Commission of India to all individuals who are eligible to
vote. The primary purpose of this card igntgrove the accuracy of the electoral roll and to
help prevent cases of electoral fraud. Additionally, it also serves as an identification proof
when individuals cast their vote. This card is commonly known by other names such as an
election card, votés card, Voter ID, etc. As shown in the Table and Graph given below,

more than 98% of respondents of this study are aware of the EPIC/Election card.

Table 3.11: Assessment of participangé knowledge about the EPIC (Election Card)

Response Number Percent
Yes 5784 98.65%
No 75 1.28%
Candét say 4 0.07%
Grand Total 5863 100.00%
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Unaware
1.35%

Figure: 3.11: Assessment of participans knowledge about the EPIC (Election Card)

3.12 Assessment of the availability and custody of the EPIC (Election Card) with
participants

The Voter ID Card is aessentiadocument for Indian citizens for a variety of reasons. The
Voter ID card isnecessaryf you wish to cast your vote during any eleat A research
guestion was administered in the study survey asking each eligible respondent whether they
have the custody of their EPIC (Election card) or not at the time otube #\bout 96%of
respondents have confirmed that they have their EPI€c{{Bh card) safe with them. The

detailed assessment is provided in the Table and Graph given below.

Table 3.12: Assessment of the availability and custody of the EPIC (Election Card)

Response Number Percent
Yes 5640 96.20%
No 223 3.80%
Grand Total 5863 100.00%
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Figure 3.12: Assessment of the availability and custody of the EPIC (Election Card)

3.13 Assessment of théssuing date ofthe EPIC (Election Card) of participants

A research question was administered in the study survey asking each eligible respondent
about when they got the custody of their EPIC (Election card). About @9¥spondents

have confirmed that they got their EPIC (Election card) betloedast assempl elections.

The detailed assessment is provided in the Table and Graph given below.

Table 3.13:Assessment of théssuing date ofthe EPIC (Election Card) of participants

Response Number Percent
Before last assembly elections 2214 39.26%
After lastassembly elections 236 4.18%
After last Lok Sabha elections 78 1.38%
Don't remember 3112 55.18%
Grand Total 5640 100.00%
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55.18%

39.26%
4.18% 1.38%
V. 4 V4
Before last After last After last Donot remembeil
assembly assembly LokSabha
elections elections elections

Figure 3.13: Assessment of théssuing date ofthe EPIC (Election Card) of participants

3.14: Assessment of the total duration in getting the EPIC (Election Card)

Applying for a Voter ID usually entails a long and tedious process. But the Government of
India has simplified this process by digitizing it and making it available online. Online
applcations are faster and more convenient and are delivered within a month. A research
guestion was administered in the study survey asking each eligible respondent about in how
many days they got the custody of their EPIC (Election card). About &fl8dspamdents

have confirmed that they got their EPIC (Election card) within six months. The detailed

assessment is provided in the Table and Graph given below.

Table 3.14: Assessment of the total duration in getting the EPIC (Election Card)

Response Number Percent
Within 15 days 601 10.66%
Within 1 month 1221 21.65%
Within six months 1199 21.26%
Don't know 2619 46.44%
Grand Total 5640 100.00%
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Within 15 days
10.66%

Within 1 month
21.65%

Donodt
46.44%

Within six months
21.26%

Figure3.14: Assessment of the total duration in getting the EPIC (Election Card)

3.15 Assessment of the process related complexities in getting the EPIC (Election Card)

Applying for the Voter ID can be a hassle if tekectorgets muddled up in the different
forms available and the multiple avenues for registration. In light of thesemarch question

was administered in the study survey asking each eligible respondent about the process
relatedto complexities in getting the EPIC (Election Card). About 6dPtespondents have
confirmed that they got their EPIC (Election cagdiickly without anysignificantproblem.

The detailed assessment is provided in the Table and Graph given below.

Table 3.15:Assessment of the process related complexities in getting the EPIC (Election

Card)
Response Number Percent
Yes 3455 61.26%
No 416 7.38%
Candt say/ dondt r eme 1769 31.37%
Grand Total 5640 100.00%
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Donot remember
31.37%

Easy
61.26%

Not Easy
7.38%

Figure3.15: Assessment of the process complexities in getting the EPIC (Election Card)

3.16: Assessment of the major issues in getting the EPIC (Election Card)

A research question was administered in the study survey asking each eligible respondent
about thesignificantissues in getting the EPIC (Election Card). About 58%espondents
haveconfirmed that the procedure snigthy while 25% of respondents have specified that

the concerning officials are unfriendly. The detailed assessment is provided in the Table and
Graph given below.

Table 3.16:Assessment of the major issues metting the EPIC (Election Card)

Response Number Percent
Long procedure 222 53.37%
Unfriendly officials 106 25.48%
Inaccessibility of the concerned office 32 7.69%
Carit say 56 13.46%
Grand Total 416 100.00%
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53.37%

25.48%
13.46%
7.69% ‘
Long procedure Unfriendly Inaccessibility of Canb6t say
officials the concerned

office

Figure3.16: Assessment of the major issues in getting the EPIC (Election Card)

3.17: Assessment of substitutes of the EPIC (Election Card)alternative IDs

The right to vote is an inalienable part of a citizemghts in a democracy. Howeyétr is

subject to certain conditions laid down by the St&iectoral franchise also strengthens
participatory democracy, allowing common nsaconcerns to beiscussed, debated and
decidedin the Indian legislature, and then enacted into laws. Everydrendoes not have a

voter ID card, it is imperative that he/she is registered as a voter, and his/her name appears on
the electoral rolls. If the person is already a registered voter, then he or she can vote without
the voter ID card. Various documentg aiccepted in case the person does not have his or her
voter ID. A research question was administered in the study survey asking each eligible
respondent about theubstitutes of the EPIC (Election Card) airnative 1Ds About 44%

of respondents haveivgn 'no responsewhile 27.8% have specifiet/oters slip as an

alternative ID The detailed assessment is provided in the Table and Graph given below.

Table 3.17:Assessment of substitutes of the EPIC (Election Card)

Response Number Percent
Driving License 2 0.90%
Ration Card 6 2.69%
Bank Account 7 3.14%
Voter Slip 62 27.80%
Any other* a7 21.08%
No Response 99 44.39%
Grand Total 223 100.00%

*Aadhar card, Other Government Identity card, Old Voter card.
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Driving Licensel 0.90%

Figure 3.17:Assessment ofubstitutes of the EPIC (Election Card)

3.18 Assessment of the participaris awareness about local person appointed for

assisting in enrolment

A representative ahe Election Commission of India at the grasst level like BLO plays a
pivotal role in the process of roll revision and collecting actual field informatocerning

the roll corresponding to the polling area assigned to him/her. Though BLO is netiaéull
electoral official, but the responsibility of BLO adds an additional dimension to his profile as
he is rendering a responsible civic duty. He is just like a friend, philosaotaguide of the
local people in matters relating to the roll. Each BL@llshave one/two polling station area
under his/her jurisdiction.

In light of this, aresearch question was administered in the study survey asking each eligible
respondent about the local person appointed for assisting in EPIC enrolment. Aboott 86%
respondents have confirmed that they know that Govt. /Election office has appointed local
persons to helwithregistration The detailed assessment is provided in the Table and Graph
given below.

Table 3.18:Participant's awareness about local person appointed for assisting in EPIC

enrolment
Response Number Percent
Yes 5071 86.49%
No 792 13.51%
Grand Total 5863 100.00%
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No
13.51%

Yes
86.49%

Figure 3.18:Participant's awareness about local person appointed for assisting&PIC
enrolment

3.19 Assessment of the participaris awareness about local persos designation

A research question was further administered in the study survey asking each eligible
respondent about th&designatioh of the local person appointed for assisting in EPIC
enrolment. About 91.56%f respondents have confirmed that they know that Govtilatec
office has appointetBooth Level Officet to help forregistration The detailed assessment is

provided in the Table and Graph given below.

Table 3.19:Assessment of the participaris awareness about local persés designation

Response Number Percent
Booth Level Officer 4643 91.56%
Community Leaders 67 1.32%
Election Agent 96 1.89%
Candét say/ dondt remember 265 5.23%
Grand Total 5071 100.00%
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Figure3.19: Assessment of the participaris awareness abouthe local persoris designation

3.20: Assessment of the responderitawareness abouthe local persoris visitto the area

Under Section 13B (2) of Representation of People Act, 1950, BLOs are appointed from
amongst the officers of the Govt. /Semi Govt. /Local Bodi@snerally, one BLO is
responsible for one part of the electoral roll. The BLO will make a thorough study of ¢he rol
of the part assigned to him. He will make frequent field visits to the villages/Tolas in the said
part and interact with local people padiarly village elders and grass root level elected
representatives and identify the names of the dead/shifted/duplicate voters in the roll, which
need to be removed under relevant provisions of law.

In light of this, aresearch question was administenedhie study survey asking each eligible
respondent about the visits of the concerned BLO in their area. AboubB#Agspondents
have confirmed that they know that their &eLO regularly visits theineighborhoodThe
detailed assessment is providedhia Table and Graph given below.

Table 3.20:Assessment of the responderitawareness abouthe local persoris visitto

their area
Response Number Percent
Yes 4258 83.97%
No 510 10.06%
Candét say/ dondét remem 303 5.98%
Grand Total 5071 100.00%
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Donot r e
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Figure3.20: Assessment of the respondentawareness abouthe local personis visitto their area

3.21: Assessment of the respondehmwvarenessof the Polling booth's location

ECI guidelines say no voter should be more than 2 km away from a polling station. This
means that in densely populated swathes of the country, such as Bihar, the distribution of

polling stations tends to follow a similar pattern to population density.

In light of this, aresearch question was administered in the study suoves$essment of the
respondentsawareness about tHeolling bootls location.About 99%of respondents have
confirmed that they know their polling botthocation. The detailed assment is provided

in the Table and Graph given below.

Table 3.21:Assessment of the responderitawarenessof the Polling booth's location

Response Number Percent
Yes 5827 99.39%
No 36 0.61%
Grand Total 5863 100.00%
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Figure3.21: Assessment of the respondentawarenessof the Polling booth's location

Conclusion

Election @mmission of India offers onlineoter registratioror Indian citizens who have
attained the age of 18 on the qualifying date (1st of January of the yeaQbjHctive of this
Chapter is to assess the level of awareness of the respondents related to aeriaoathe
electoral process anbter registrationincluding enrolling in the voter list. Typically, this
Chapter has assessed the awareness of votersthboegistration the date for determining
gualifying age for getting registered on the electoral voting and status of their application
and reason®r not enrolling in the voter list. This next Chapter of the report details various

aspects related to voteparticipation in the election.
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CHAPTER-4

KNOWLEDGE, ATTITUDE, BEHAVIOUR, BELIEFS
AND PRACTICES (KABBP)

Introduction

The study olKnowledge, Attitude, Behaviour, Beliefand Practices (KABBP) of the voters

is an integral part of election management by the Election Commission in India. The main
objective of the KABBP survey is to understand the extent and level of the knowledgk, beli
perception, readiness, trends, factarsd reasons of participation or nparticipation of the
registered voters in the elections and voting process.

4.1: Voting in the last Assembly Elections

Out of the 5,863 survey responder®$,86%eported thathey had cast their vateluring the

last Assembly elections. The detailed assessment is provided in the Table and Graph given

below.

Table: 4.1: Voting in the last Assembly Elections
Response Number Percent
Yes 5386 91.86%
No 477 8.14%
Grand Total 5863 100.00%

Figure 4.1 Voting in the last Assembly Elections
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4.2: Voting in the last Parliamentary Election

A research question was administered in the study survey asking each eligible respondent
about theirvoting participation in theprevious Parliamentaryelection Out of the 5,386
survey respondents, more th88%reported that they had cast their vote dyrthe last

Parliamentary ElectionsThe detailed assessment is provided in the Table and Graph given

below.

Table 4.2:Voting in the last Parliamentary Elections
Response Number Percent
Yes 5438 92.75%
No 425 7.25%
Grand Total 5863 100.00%

No
7.25%

Figure 4.2: Voting in the last Parliamentary Elections

4.3: Reasons for not voting during previous elections

After having recorded responses about voting in last elections, the respondereayuéated
about the reasons for not voting. Out of the total number of&gfbnsesf havingnot voed
in last General or Assembly elections in Bihaplieswererecorded for 636 cases only. In
the remaining cases, no response reaorted Answering to the question, neaB$% of the
respondents saithat they were not in their constituency on the day of vofitigs result

corresponds to the high entigration of people for seasonal employment to other regions in
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India. 10.3% o f respondents reported that ,dihckerydotdi d

vote Almost®24% of people said that their names were not registered in the electoral roll. A
smal | chunk of respondents didndét vote as
they voted.

About 2.29% of respondents reported that they did not get vsligr even on the day of
polling and hence could not vote. This clearly shows the apathy by local BLOs (Booth Level
Officers). Some respondent.15%) also pointed out the distance of the polling booth from
their place of residence as a hurdle in goingtowote. Very few respondents cited long

gueues at polling booths as a reason for not casting their votes.

Some other reasons for low voting reported during the survey were illness, being physically
handicapped, inaccessibility of the polling booth (due tvater body in the way or bad road
conditions leading to the polling booth), no good candidates in the poll fray/famgfeation

with the previous Government, lack of development work, no direct profit from veting

Table 4.3:Reasons for not voting duringthe previous election

Response Number (PNTSSS;
| did not have EPIC Card 72 10.30%
The plling station was at a distance (I hac
transportation/logistic problem 29 4.15%
No faith inthe political system (or electorlemocracy) 2 0.29%
Did not vote as community or religious leader said so 29 4.15%
Head ofthefamily said not to vote 22 3.15%
Voting is not essential fahe maintenance dbemocracy; 1 0.14%
There was no goochndidate 3 0.43%
| just did not want to vote aything will notchange 1 0.14%
| was not in my constituency 243 34.76%
| did not get voter slip even on polling day at the booth 16 2.29%
My name was not otheelectoral roll 165 23.61%
Any otheresponse 53 7.58%
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| was not in my constituency I 34.76%
My name was not on electoral rol I 23.61%
| did not have EPIC Cardmmmmmmmsss 10.30%
Any Other I 7.58%
Did not vote as community or religious leader said SOl 4.15%
t2ftAy3 a0l dAz2y mmm415% RA&GI yOS oL KIRX
Head of family said not to votelmll 3.15%
I did not get voter slip even on polling day at the bootillll 2.29%

There was no good candidatd 0.43%

No faith in political system (or electoral democracy) 0.29%

| just did not want to vote as nothing will change 0.14%

Voting is not essential for maintenance of democracy0.14%

Figure4.3:Reasons for not voting during previous elections

4.4: Assessment of reasons for voting during previous elections

Elections are of utmost importance in any democratic country. As we all Bewogcracy is
defined as a government of the people, for the people and by the pedpldia, which is
the largestDemocracy in the world in terms of vastness and populatios, Election

Commissiorof Indiaruns multiple campaigns to motivate voters to cast their votes.

This study has done an assessment of different reasons behind voter participation in previous
elections. After establishing a conversation channel, the fiedgarchers of this study
assessed the main reasdmsvoter participation irthe lastelections. The respondents were

free to specify multiple reasons for their motivation behind votihging to this reason, the
aggregate of responses is much highertti@nhumber of respondents=6660) voting in the
previous electios can be seen from the Table given below, the main reasortheas
awareness of the voters about their voting rights (81.@b#éspondents have specified this
reason). About 31%f respondents reported that they participated in the voting because the
candidate wasight. Receiving the voter slip before polling day is alseeasentialeason as

more than 56%of voters have reported this factor behind their participation. Sympathizing

with a particular political party (11%) and enabling environment (free and fair) creatbd by

Election Commissionf India( 31 %) wer e al so significant rea:

previous elections in Bihar.
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Many other respondents voted becatisey weredelightedwith the development ofthe
village and were interested in choosing a good governmettidaecurity ofthevillage and
society.Few respondents also reported the influence of other villagers, family members, and
friends. Few otherfiad a notion that voting is benefigiahd after participation, they can get

some benefits from the Government schemes.

Table 4.4: Assessment of reasons for voting during previous elections

Percent

Response Number (N=5660)
| am a political partygympathizer 641| 11.33%
Casted vote due to threat or coercion 1 0.02%
Head ofthefamily said to vote 630| 11.13%
Influenced by friends 168 2.97%
Wanted to defeat a particular candidate and/or a political par 407 7.19%
It was my duty/right 4593| 81.15%
Because of repeated appeal and advertisement by El¢
Commission 50 0.88%
Because of enabling environment (free and Fair) create
Election Commission 1760, 31.10%
| got registered ithe electoral roll 1171 20.69%
| got my voter slip 3139| 55.46%
Candidate was good 1753| 30.97%
The @ndidate was of my choice and from community
religion 140 2.47%
Candidate visited me personally 46 0.81%
Money / Liquor was offered 1 0.02%
Any other 34 0.60%
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Candidate visited me personally 0.81%
Any other |1 0.60%
Money / Liquor was offered 0.02%

Casted vote due to threat or coercion 0.02%

Figure 4.4:Assessment of reasons for voting during previous elections

4.5: Experience on the day o¥oting

The majority of the survey respondent83(37%) said that their overall experience was
convenient on the day of voting. AboRt76% of people said that they had to face some

inconvenience while voting. The detailed assessment is provided in the Table and Graph

given below.
Table 4.5:Experience on theday of voting
Percent
R N
esponse umber (N=5660)
Convenient 5285 93.37%
Inconvenient 156 2.76%
Canobt remember 219 3.87%
Grand Total 5660 100.00%
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Canot remember
3.87%

Figure 45: Experience on the day of Voting

4.6:Assessment of motivating factors for selecting particular candidate during the last

elections

This study has further tried to assess the motivating factors behind the select&gpeoifia

candidate by the voters. As we can see from the Table givew,lielh at candi dat ed s
and experience stand the most prominent reason for selecting a candidate as more than 54%
of respondents have reported these factors. The other reason specified by the respandents is
political party (20.88%). The other facsowere havinga minimalimpact like personally

known candidate( 9. 1 3 %) , c¢ a n/dastel (2.83%gedcs Few eespongdnts meported

that they had selected candidates based on suggestions from their family members, Village
Sarpanch, other villagergjllage Mukhiya, Ward membeetc. Few others have reported that

they made their choice to bring some change
answer stating it a personaeferere.

Table 4.6: Assessment of motivating factors for selectg a particular candidate

Response Number Percent
Personally known 517 9.13%
Experience 1661 29.35%
Honesty 1410 24.91%
Commitment 605 10.69%
Belongs to my caste/community 115 2.03%
Belongs to Party which | like 1182 20.88%
Total 5660 100.0%
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Figure 4.6: Assessment of motivating factors for selecting particular candidate

4. 7: As s es s me nfamilprmhembees ligiblenfal eoting @who have not voted

To assess the voting participation in drgirefamily of therespondents, this study evaluated
the number of eligible voters in their houselsolho have not voted in the last elections. As
we can see from the below Table, 18.48%xrespondents have reported that one or more
eligible votes have not voted in thpreviouselections.

Tabl e 4. 7: Ass e s sfamdynembers eligibdedop votmg véeha Have siot

voted
Response Number Percent
Yes 1084 18.49%
No 4737 80.79%
Dondt know/ remember 42 0.72%
Total 5863 100.00%
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Figure47: Assessment o éligibledangyonendberswho Isave not voted

4 . 8 : Assessment of t he reasons for not Vot i

family

When the assessment of the reasons for not
family was done, we identified multiple reasons. More than ®4%spondents reported that

the voters in their family were not in town. This result is consistent with the previous findings
that migration is one of the main reasons behind lower participetitre elections. About

10% of respondents reported that the eligible voters were not having electoral photosD card
while 23% reported that their names were not listed on the electoral roll. Few of the
respondents also reported that the eligible vad@tsnot participate in voting because they
believe that nothing will change even after the elections. Also, a few respondents reported
that the eligible voters in their family were unawarfethe location of the polling booth.
Some other reasons reportedhis study were: long queuethe polling booth,theinfluence

of community leaders or head die family, particular caste/community dominance and
lackingtherightcandidateetc.

Table48:Reasons for not voting by eligible vo
Response Number | Percent
(N=1084)
S/he did not have electoral photo ID Card 107 9.87%
S/he did not know the polling station 9 0.83%
The lling station was aa distance (S/he had transportation /logig 33 3.04%
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SeEEe Number | Percent
(N=1084)
problem
Long queue and S/he did not have time 6 0.55%
No faith inthe political system (or elector@lemocracy) 3 0.28%
Did not vote as community or religious leader said so 28 2.58%
Head ofthefamily said not to vote 14 1.29%
Voting is not essential fdhe maintenance dbemocracy 3 0.28%
There was no good candidate 3 0.28%
The andidate was not of his/her choice or community 2 0.18%
S/he just did not want to vote asthing will change 7 0.65%
S/he was not in his/her constituency 591| 54.52%
S/he did not get voter slip even on polling day at the booth 4 0.37%
His/her name was not dheelectoral roll 249| 22.97%
Any Other 108 9.96%

S/he was not in his/her constituency e 54.52%
His/her name was not on electoral rol—_—_——— 22.97%

Any Other mmmm—m 9.96%
S/he did not have electoral photo ID Carcimmssss 9.87%
t2ttAy3 adlrdiAzy ¢6Fa 0 REMEBDIW OS 6{kKS KIR (NIyaL®2?
Did not vote as community or religious leader said s@ 2.58%
Head of family said not to votel 1.29%
S/he did not know the polling stationi 0.83%
S/he just did not want to vote as nothing will change 0.65%
Long queue and S/he did not have time 0.55%
{kKS RAR y204 3S4G @20SN)I a3l S@Sy 2y LR{fAy3 RIF& |
There was no good candidate 0.28%
Voting is not essential for maintenance of democracy0.28%
No faith in political system (or electoral democracy)0.28%

Candidate was not of his/her choice or community 0.18%

Figure 4.8:Reasond or not voting by eligible voters

4.9: Factors influencing voting preference

A research question was administered in the survey asking each eligible respondent about the
factors influencing their voting preference. About 44.48%espondents have confirmed that
their voting choice is based on the candidate. The detailed asses@npravided in the

Table and Graph given below.

70



Table 4.9:Factors influencingvoting preference

Response Number Percent
Family 331 5.65%
Caste 296 5.05%
Religion 480 8.19%
Candidate 2608 44.48%
Political Party 1641 27.99%
Any other 507 8.65%
Total 5863 100.00%
44.48%
27.99%
8.19% 8.65%

5.65% 5.05%
oD )

Family Caste Religion Candidate Political Any other
Party

Figure 4.9: Factors influencingvoting preference

4.10: Factors influencing high voter turnoutinther e s pondent 6 s ar ea

Unusually hgh voter turnoutin electionsis also carefullyanalysedby the concerned
authoritieswho strive for the execution of fair polling practices. This study has assessed
multiple factors that influence high voter turnout. In response to qussétaied to factors
influencing high voter turnout ither e s p o n d e n t @ espaderdsaeport&ddi4t the

right candidate was the main reason for this. Further, 30% reported that because of a
particular party wavethere was high voter turnout in their area. Dissatisfaction fifzen
Government or candidate was natvery significant eason as only a few respondents

reported this factor. The other reasons were money power and muscle power, police
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protection, awareness of voter, believe in a particular party, and trist étedion process

and motivation by Mage Mukhiya.

Table 4.10:Factors influencing highvoter turnout

Response Number Percent
Money power 55 0.94%
Muscle power 7 0.12%
Both 133 2.27%
Good Candidate 3393 57.87%
Political Party 1746 29.78%
Any other 529 9.02%
Total 5863 100.00%
57.87%
29.78%
9.02%
0.94% 0.12% 2.27%
A A - 4 \
Money Muscle Both Good Political ~ Any other
power power Candidate Party

Figure 4.10:Factors influencing high voter turnout

4.11: Overall experience in the last elections

For majority of the survey responden®83(124), the overall experiencén the last election
ranged from good to very goodbout 10.8% of people said that they could not remember
facing any inconvenience while votinground 6% ofespondentsvere not happy with their
experience with voting on the Election Day.

Table: 4.110verall experience in the last elections

Response Number Percent

72






